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Greetings and gratitude 
A WORD FROM AMWAY CHIEF EXECUTIVE OFFICER,  MICHAEL NELSON

2024 was an exciting year – full of promise and potential, growth and gains.  

Powered by exceptional people, supporting the health + wellbeing needs of others.

INTRODUCTION

A word from our CEO

Amway™ is a special place – full of talented, dedicated 

people working together for the greater good. For 

over three decades, I’ve had the privilege of seeing 

that firsthand. It’s an honor to now serve as President 

& CEO. I’m grateful to the Board of Directors, Amway 

Business Owners (ABOs), Founding Families and 

Amway employees for entrusting me with this role.

I started at Amway in 1989 as a university student. 

Since then, I’ve worked in departments including 

Strategy, Supply Chain, Human Resources and 

Technology. Every step of the way, I’ve learned 

invaluable lessons from my colleagues, ABOs and  

the Founding Families. 

It has been an incredible journey, at a company that 

has always aligned with my personal values and 

convictions. At home in Ada, you can find me spending 

time with my six adult children and their spouses, 

volunteering with my wife, or finding time to go for a 

long-distance run. 

In many ways, my story reflects the Amway story. 

Finding a business you can call home – aligning with 

your values and interests, providing for your family, 

and making a di�erence in your community. 

That is what we do at Amway: make a di�erence 

through helping people live better, healthier lives.  

It’s a powerful vision and an incredible opportunity. 

Over the years, I’ve seen us fulfill this vision in three 

interconnected ways: Our Founders’ Fundamentals, 

Values and culture; our compelling business 

opportunity available to anyone, anywhere; and the 

exceptional products we o�er and solutions we supply. 

This combination is uniquely ours. Together, they make 

us stronger – for a brighter, more sustainable future. 

In this report, you’ll learn about the amazing work 

of teams all over the world in each of these three 

areas. People building up our culture to better serve 

communities and colleagues. ABOs helping their 

customers and each other thrive, with Amway teams 

supporting their success. And high-quality products 

and solutions that meet every day, foundational 

health + wellbeing needs.

I’m confident, as our Co-Founder Rich DeVos 

said, “The best is yet to come!” 

With gratitude,

Michael Nelson

That is what we do  
at Amway: make  

a di�erence through 
helping people live better,  

healthier lives. It’s a 
powerful vision and an 
incredible opportunity.





https://www.amwayglobal.com/scientific-advisors
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PEOPLE AND CULTURE

Who we are

BOARD OF DIRECTORS STRATEGIC PARTNERS

EMPLOYEESCOMMUNITIES

CUSTOMERSAMWAY BUSINESS OWNERS

Amway is about people 
helping people 
We’re a global community that helps people 
live better, healthier lives. It’s a vision we 
believe in – and we deliver like no one else. 
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Foundation for  
our future
Amway has a unique set of core 
beliefs we call our Founders’ 
Fundamentals. They serve as  
our heart and soul – and guide 
every interaction we have, strategy 
we set and opportunity we seek. 

The Founders’ Fundamentals were written by 

Rich DeVos and Jay Van Andel. They knew that 

together these four truths create something 

special. A way to connect with people of all 

generations and geographies while staying true 

to ourselves. 

As we celebrate our Founders’ 100th birthdays,  

we’re reflecting on these truths and ensuring we 

remain committed to them today. 

We’re made bolder and better because of where 

we’ve been. Stronger because of the foundation 

from which we grow. Guided by the Founders’ 

Fundamentals that still resonate.

FREEDOM

We need personal and economic opportunity to live 

our best lives. Amway provides the possibility to build 

both – through the experience of business ownership 

and as part of our community.

FAMILY

We thrive in relationships, surrounded by people who 

bring us meaning and purpose, instill trust, challenge 

us to keep growing and cheer us on. At Amway, we 

work together in a family spirit and leverage the 

constant source of strength it provides.

REWARD

We are motivated by the satisfaction that comes from 

reaching goals – and helping others do the same. We 

celebrate the achievement of milestones, recognizing the 

value of hard work and lessons learned along the journey.

PEOPLE AND CULTURE

What guides us

HOPE

There is power in possibility and strength in optimism. 

By inviting everyone to imagine their future and o�ering 

opportunities to help make it happen, Amway cultivates 

hope and the growth that follows. 
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CORP ORATE SOCIAL RESP ONSIBILIT Y

Health + wellbeing

Supporting a brighter 
future for children
Love & Companionship Tutoring Program
The Amway Taiwan Love & 

Companionship Tutoring Program 

makes sure children have the care 

they need after school – providing 

homework assistance and a nutritious 

meal. Part of the Hope Maker  

Charity Foundation, the program 

contributes to a broader e�ort to  

help children break free from poverty 

and see a hopeful future. 

The children are also invited to attend 

annual summer camps that o�er 

diverse learning experiences and 

perspectives. Amway Business Owners 

volunteer at these camps, leading 

nutritional education and physical 

wellbeing activities. In addition, 

business owners go to sponsored 

tutoring centers across Taiwan 

o�ering support and friendship while 

fostering habits that contribute to 

children’s overall wellness.

Since 2012, the tutoring project has 

sponsored more than 30 classes and 

helped more than 19,000 children 

across Taiwan’s main and outlying 

islands. More than 11,300 volunteers 

have contributed more than 47,000 

hours to this mission.

CHILDREN SERVED









http://amwayglobal.com/sustainability














https://www.facebook.com/nutrilite/
https://www.instagram.com/nutrilite
http://www.gdretail.net/amway-claims
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PRODUCTS,  PROGRAMS AND SOLUTIONS

Nutrition

Product highlights

Nutrilite Metabolic  
Prebiotic & Postbiotic
Good gut health goes a long way. This everyday 

pre- and postbiotic may help support healthy 

body composition, a healthy waistline and normal 

metabolic function.† It includes a clinically supported 

postbiotic strain, complex fibers and B vitamins to 

help promote a healthy metabolism.†

Nutrilite Complete 
Menopause Support
Enjoy relief from common, natural menopausal 

symptoms. Harnessing the power of clinically proven 

Siberian rhubarb, this supplement helps alleviate 

common, natural symptoms like hot flashes, night 

sweats and mood swings, plus provides support 

for bone health and sexual libido. In fact, 94% of 

women said they experienced a reduction in common 

symptoms, with a 49% reduction in the severity of 

hot flashes.*

Nutrilite Begin  
Daily GI Primer
Begin your day primed for anything. Give your 

gut comprehensive support for healthy digestion, 

immune health, liver and skin health, energy and 

more. This 6-in-1 refreshing drink supplement 

is infused with six gut-supporting blends like 

fermented greens, prebiotics and fiber, postbiotics, 

alkaline spices, digestive enzymes, and fruit and 

vegetable concentrates. 

NEW IN 2024!

*Results based on Amway-conducted, 12-week Consumer Perceptual Research Study using the validated Menopause Rating Scale (MRS).
† When consumed for three months and combined with a healthy diet and regular physical activity.

These statements have not been evaluated by the Food and Drug Administration. 
These products are not intended to diagnose, treat, cure or prevent any disease.



https://www.facebook.com/Artistry
https://www.instagram.com/artistry
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PRODUCTS,  PROGRAMS AND SOLUTIONS

Home

Safe and e�ective cleaning

Connected home air treatment

Clean water technology

Superb cooking performance

HOME IS  AT THE HEART OF HOLISTIC HEALTH

A comfortable, clean, welcoming space matters – and has more benefits than 

you might expect.

Physical

Air, water, food. The 

fundamental needs of 

life – and a basis for 

physical health. Amway 

Healthy Home products 

can help protect the 

e�cacy of other health 

+ wellbeing e�orts.

Mental

Your space helps set 

the standard for your 

mental wellbeing. 

Decrease occasional 

stress and worry and 

help protect your 

family with Amway 

Healthy Home.

Social

When you feel  

good and safe in 

your surroundings, 

you’ll be more 

prepared to face 

daily challenges. 

Inward cleanliness, 

outward confidence. 

Health begins at home
Amway Healthy Home is about more than 

products for a clean living space. It’s about  

a life lived healthily.

Gathering for a shared meal. Relaxing in a 

comfortable environment. Drinking clean water. 

Enjoying movement and play surrounded by 

fresh, odor-free air. It’s the activities that make 

a house a home and life happy. Amway Healthy 

Home helps keep the people you care about safe 

and makes each day a little simpler.

From the very first Amway product sold in 1959 –  

Liquid Organic Cleaner or L.O.C.™ – to smart and 

connected wellbeing devices of today, Amway 

Healthy Home solutions build on a legacy of 

performance. You can feel good about what 

you bring into your house. Natural, eco-friendly 

products. Reduced carbon footprint and resource 

consumption. For you, your family, your friends 

and your world.

Home





https://www.facebook.com/xsnation
https://www.instagram.com/xsnation/
https://www.youtube.com/@XSNation
https://www.tiktok.com/@xsnation
https://x.com/xsnation




http://amway.respect-code.org


http://nutrilitetraceability.com
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Amway opportunity

Owning an Amway business

Being an ABO
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A word from our  
Global Leadership Team





http://amwayglobal.com

